Table of Contents by Buffalo Law Review
Buffalo Law Review 
Volume 58 
Number 4 Symposium: Advertising and the Law Article 1 
7-1-2010 
Table of Contents 
Buffalo Law Review 
Follow this and additional works at: https://digitalcommons.law.buffalo.edu/buffalolawreview 
Recommended Citation 
Buffalo Law Review, Table of Contents, 58 Buff. L. Rev. (2010). 
Available at: https://digitalcommons.law.buffalo.edu/buffalolawreview/vol58/iss4/1 
This Front Matter is brought to you for free and open access by the Law Journals at Digital Commons @ University 
at Buffalo School of Law. It has been accepted for inclusion in Buffalo Law Review by an authorized editor of Digital 
Commons @ University at Buffalo School of Law. For more information, please contact lawscholar@buffalo.edu. 
BUFFALO LAW REVIEW
VOLUME 58 JULY 2010 NUMBER 4
Contents
ARTICLES
Foreword: Advertising and the Law
Mark Bartholomew 717
Attention Must Be Paid: Commercial
Speech, User-Generated Ads, and
the Challenge of Regulation
Rebecca 7Tshnet 721
Stealth Marketing and Antibranding:
The Love that Dare Not Speak Its Name
Sonia K Katyal 795
Brandjacking on Social Networks:
Trademark Infringement by
Impersonation of Markholders
Lisa P Ramsey 851
Advertising and Social Identity
Mark Bartholomew 931
Consumer Counter-Advertising Law
and Corporate Social Responsibility
Alberto R. Salazar V 977
David Riesman: From Law to
Social Criticism
Daniel Horowitz 1005

